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REPORTING DATA [102-1] [102-3]
NAME OF ORGANIZATION

HELL ENERGY Magyarország Kft.

HEADQUARTERS
OF THE ORGANIZATION

1062 Budapest, Andrássy út 126.

SCOPE OF THE REPORT

The Sustainability Report covers
the HELL ENERGY Company Group’s member
companies HELL ENERGY Magyarország Kft.
and QUALITY PACK Zrt

REPORTING PERIOD

2020 calendar year

REPORTING CYCLE

Annual
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EXECUTIVE DIRECTOR’S
GREETING
[102-14]

Dear reader!
For the first time this year, HELL ENERGY is preparing its
Sustainability Report, which provides information on our
sustainability performance in 2020. We are proud that
HELL is one of the fastest growing energy drink companies
in the world. In addition to economic growth, we attach
great importance to human values, environmentally
conscious thinking and the protection of the future, which
permeate all areas of our activity.
The HELL Group manufactures premium products, the
production of these in an environmentally conscious
and energy-efficient manner is a top priority of ours.
Continuous innovation is required to ensure quality
and proper function allowing us to meet the everchanging needs of consumers. Only a product that takes
environmental factors into account in its production can
be sustainable: we strive to produce our products with the
lowest possible environmental impact and in an efficient
and innovative way. Doing so we aim to make our products
marketable even 10, 20 or even 100 years down the line.
Our philosophy is to always put human health and the
environment first. One of the main drivers of sustainable
operation is the vertical integration of the HELL Group: can
production is already carried out within the company group,

so we have become independent of suppliers in this regard.
The can factory is located right next to the filling plant,
which was not only a good decision in terms of profit, but
we were also able to reduce the environmental burden (and
GHG emissions) by reducing the number of transports.
Vertical integration has long been a goal, and its
implementation is tied to the company’s production level. It
is important for us to always have a vision and associated
milestones that we are constantly striving to achieve. Our
main motivation is for consumers to see our products as
their first choice. Our strong corporate culture has helped us
achieve growth every year during our 15 years of operation,
which has become extremely dynamic in recent years.
Despite our international successes, we do not ever want
to forget our roots, it is our priority to support BorsodAbaúj-Zemplén county and the Szikszó region. We invest
our revenues from the international market in Hungary,
opening the way for new investments and the creation of
valuable jobs. We are committed to supporting a number
of programs and events for the benefit of those living in
the area as well as working to train future generations and
provide career opportunities for young people.

Our goal is for the HELL Group to be a clear choice, to
represent opportunity, pride and a good example for its
stakeholders, both as a workplace and as an internationally
successful family business and energy drink.
Barnabás Csereklye
Executive Director
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THE STRUCTURE OF THE REPORT
[102-54] [102-40] [102-42] [102-43] [102-44] [103-1] [102-50]

HELL ENERGY is one of the fastest growing FMCG (Fastmoving consumer goods) brands in the world, who, in
addition to social responsibility and transparent operation,
are committed to sustainability as well. This year for the
first time we have published a Sustainability Report,
accessible to anyone, which provides information on our
performance in this respect.
In this report, we summarize the results, challenges,
and events of the calendar year 2020. We aimed for
our first sustainability report to meet the basic GRI level
requirements, that is, the “GRI in accordance Core” and
to be drafted containing its elements. The compilation
and delineation of the topics included in the Company’s
sustainability report for the express purpose of drafting
the report was determined via a materiality test through
interviews and questionnaires. When identifying and
choosing the stakeholders of the report we took into
account representatives of every area in the examination.
The data shown in our report apply to QUALITY PACK
Zrt. and HELL ENERGY Kft. Our performance is evaluated
from the aspect of our relationship with our employees,
suppliers, business partners and consumers. For us,
sustainability is not just about economic efficiency and the
conscious use of available resources, but also the internal
and external, narrower and broader environment of the
factory as well as the surrounding communities. We believe

that by improving our sustainability performance, we can
promote the solution of social and environmental problems.
In addition to key data regarding corporate performance, we
believe it is important to present significant topics of public
interest as regards the given year.
In our report, sustainability is focused on 3 main topics: our
world, our environment and our society and we evaluate
these along the lines of the topics emphasized according to
the materiality test.
During the course of our work, we keep in mind the UN’s
Sustainable Development Goals (SDGs), which touch on
universal subjects affecting everyone’s welfare such as
health, responsible consumption or climate change, and
overcoming its negative effects.
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OUR CONSIDERATIONS IN DETERMINING THE CONTENT OF THE REPORT [102-46]

Stakeholder involvement [102-47]
To determine the content of our report, we performed a materiality test in which we asked
our internal and external stakeholders verbally and in the form of a questionnaire on each
topic to assess its relevance to HELL.

Information
of interest to those concerned

Topics considered relevant
by leaders in various areas of HELL

Information taken into account
during ESG (environmental, social,
corporate governance) evaluations

Necessary information
(including materiality test) to comply
with the GRI standard

Leadership approach [103-1] [103-2] [103-3]
The key issues identified during the materiality review and in the focus of the Report are
also addressed by management within the organization. Accordingly, we have established
internal instructions, policies and commitments and are constantly monitoring the
development of areas related to objectives in the form of reviews and management circles.
Complaints handling mechanisms are available in a number of areas and specific initiatives
are being taken, e.g. programs or various internal processes are put in place to improve
the area. The above and the specific information on their efficiency and effectiveness are
presented in detail in each chapter for the given topic.
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As a result of the materiality study, material topics for HELL were identified as follows:

Striving toward
consumer
satisfaction

Quantity and
quality of waste
generated

Legal compliance
as regards
products and
services

Reduction of
environmental
impact
Prevention
of crime
and abuse

Workplace
health and
safety
Fraud-prevention
and security

4.30

4.35

4.40

4.45

4.50

4.55

Compliance
with legal
regulations

Ethical operation
Product
safety and
quality

Consumer
health and
safety

Emergency
preparedness,
response and
operational
continuity

Use of recycled
materials

Waste
management
solutions

Primary
packaging
materials

Client data
security and
cyber security

Environmental
effects of
products and
services

Responsible
marketing

Avoiding
anti-competition
behavior,
anti-corruption

Adherence to
environmental
regulations

Collection
and recycling
of packaging

4.60

Environmental
management
system

Environmentally
conscious
planning

Transparency

Respect for
human rights
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THE MOST IMPORTANT RESULTS OF 2020

MILESTONES

WE HAVE OPENED OUR NEW
AUTOMATED COFFEE PLANT
TO MAKE OUR HELL ENERGY COFFEE
PRODUCTS IN HUNGARY, USING
100% DOMESTIC MILK.

WE STARTED CONSTRUCTION
OF SEVEN SUGAR SILOS TO REDUCE
EMISSIONS FROM GREENHOUSE
GASES CAUSED BY SHIPPING.

THE HAVE BEGUN TO TRANSITION
TO THE PRODUCTION OF
ALUMINUM CANS FROM
75% RECYCLED MATERIAL.

WE HAVE REDUCED
THE PROPORTION OF PET
BOTTLES IN OUR PORTFOLIO
TO BELOW 5%.

WE HAVE REFINED AND CONFIRMED
A STRATEGIC AGREEMENT WITH
THE UNIVERSITY OF MISKOLC.

WE HAVE CONCLUDED A TRILATERAL
AGREEMENT WITH THE CITY OF
SZIKSZÓ AND THE UNIVERSITY OF
MISKOLC, WHICH AIMS TO GET YOUNG
PEOPLE TO REMAIN IN THE AREA.

ISO 14001

WITH OUR PROMOTION
TO ENCOURAGE RECYCLING
WE HAVE SEEN TO THE RECOVERY
OF 400,000 ALUMINUM CANS.

WE HAVE BEGUN TO INTRODUCE
THE ISO 14001 ENVIRONMENTCENTRIC CONTROL SYSTEM.
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THE HELL
VALUE COMMUNITY
OUR STAFF AND CORPORATE CULTURE
We consider the corporate culture we represent to be the most important value of our
company. In 2020, we saw an unprecedented and challenging situation due to the pandemic
and in these times it really showed just how much HELL employees can count on each
other. A real value-based community is something that holds together even in extreme and
difficult situations. Our employees have adapted to new conditions and rules due to the
pandemic, allowing the company to perform well even in a situation full of such challenges.
Despite the pandemic and the significantly changed circumstances, we have not had to lay
off anyone in our plants and offices nor have we reduced any employee working hours. The
way our tight-knit community stuck together to get us out of such a difficult period was
truly exemplary and this presents a very positive future for the company.

LOCAL COMMUNITIES
With the continuous increase of our plants’ capacity and the establishment of new plant
units we will be able to create more jobs in Szikszó and the surrounding areas.
Our owners are committed to pride in our roots and supporting local communities is very
important to our company, both through investments and the implementation of programs
and support initiatives that help or create value for local communities.

11 I HELL ENERGY SUSTAINABILITY REPORT 2020

COMPANY, BRAND
& MISSION
HELL ENERGY has been a dynamically developing company since its establishment,
becoming the market leader in Hungary by 2010, and today it is a key player in the FMCG
market worldwide. We currently sell our products in 50 countries, 10 of which we are market
leaders in. HELL is currently the 3rd largest energy drink brand in the world, and our iced tea
is the market leader in Hungary.
We are proud to be at the forefront of Hungarian FMCG manufacturing, both in terms of
production and brand. Along with the dynamic growth, environmental awareness and
attitude formation have also become our mission, which affects all aspects of our activities
and decisions.
Our goal is to become a market-leading brand that produces premium quality products that
are both opinion-forming, responsible, and environmentally conscious.

HELL: MODERN CAFFEINE CONSUMPTION
Our energy drinks are made in accordance with the European Union recommendation, with
the recommended minimum of 32 mg / 100 ml of caffeine, which is equivalent to a cup of
moderately brewed coffee; they contain high quality EU2 quality sugar, 5 different B vitamins.
Preservation is done by pasteurization, so there are no preservatives in our energy drinks.
Our portfolio also includes sugar-free versions and various functional drinks, such as the
FOCUS product, which is fortified with vitamins and other ingredients, e.g. L-carnitine and
BCAA to contribute to better physical and mental performance. HELL’s new functional drink
is therefore a perfect choice for those who are committed to sports but do not want to give
up their favorite energy drink.

12 I HELL ENERGY SUSTAINABILITY REPORT 2020

LOCATIONS OF OPERATION AND MARKETS SERVED
[102-4] [102-5] [102-6] [102-18]
HELL ENERGY Magyarország Kft. has been engaged in the production of energy drinks since
2006, and by 2010 it has become the market leader in Hungary. HELL products are currently
available in about 40 countries, including Bulgaria, Romania, Slovakia, Croatia. We also have a
market-leading position in Greece and Cyprus. Nevertheless, the HELL Group is still a family
business managed by 4 executives.
HELL ENERGY is present in many countries through distributors of whom we have high
expectations: within a year it should become one of the top three energy drink brands in
that country, and within three years it should be the market leader. The majority of the
products manufactured in Hungary are exported. Our largest markets are Romania and
Azerbaijan, where our products are so popular that they are almost considered a national
product.

Net sales revenue (thousand HUF)
The sales volume of our business increased significantly in 2020 compared to the previous
year. Our export performance in the European Union comes mainly from Romania, Bulgaria
and Slovakia, while the most important destinations for exports outside the EU are Bosnia,
India and Ukraine.

+34%

68 995 071

51 570 469
+21%

The center of our production is the filling plant in Szikszó, the handover of which in 2011
was one of the most important milestones in the short but successful history of the then
only five-year-old HELL brand.

PRESENTATION OF OUR ORGANIZATION [102-7]
•

The total number of employees of HELL ENERGY Magyarország Kft.
and QUALITY PACK Zrt. in 2020 was 605

•

Equity: HELL ENERGY Magyarország Kft.: HUF 22,007,810,000,
QUALITY PACK Zrt.: HUF 6,731,378,000

•

Our operating locations: Szikszó, Budapest and Miskolc

•

The company has a production capacity of over 8 million units per day

+46%

2019
Net domestic sales
Net sales of export sales

2020
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4

ORGANIZATIONAL
PROFILE
[102-8]

CONTINENTS,

IN MORE THAN

40

COUNTRIES

The key to our success at HELL is the corporate culture, the common values that all
HELL employees represent every day and which we expect from our partners,
consultants and agents.

OUR GUIDELINES

Commitment to quality and
ownership approach

We are a team, we are working
for each other

Human integrity, professional
humility, and camaraderie
in all situations

I’m a HELL employee,
you can count on me!
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These guidelines are essential to the proper functioning and further growth of the HELL
team. While the number of employees in 2014 was 97, in recent years this number has
already exceeded 500.

161

2

188

468
302

3

534

0 0 4

413

0
2019

111
78 79

605
349

1

2018

392
348
310

4

180

529
463

Total number of employees by employment contract, by gender (persons)

4

Total number of employees by employment contract (fixed and indefinite)
by region (persons)
601

Indefinite

2020

Men with a fixed term contract

Men with an indefinite duration contract

Women with a fixed term contract

Women with an indefinite duration contract

Definite

102
98
75
5 5 4

Indefinite

Szikszó

Definite

Budapest

5 5 8

0 0 0
Indefinite

Definite

Indefinite

Total

Miskolc

Total number of employees by type of employment (full-time and part-time),
by gender (persons)
605
534

The entire activity of the organization is performed by contracted employees.
The HELL Group is not characterized by subcontractors or temporary staff used to
carry out our activities.

Definite

468
416
352
301
176 187
158

In recent years, the number of employees has increased in proportion to the increase in
production capacity. Although the number of part-time employees has decreased in
the last 3 years, due to their generally low number, this change cannot be considered
statistically significant.

6 5 1

3 1 1
Full-time men

Part-time men

2018

2019

Full-time women

2020

Part-time women

Total
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MARKET PRESENCE [202-2]

EMPLOYMENT [401-1] [402-1] [403-6]

The company considers the employees living in Szikszó and its vicinity, as well as in BorsodAbaúj-Zemplén County, to be the local workforce. Our company favors the use of local labor
for all jobs. The proportion of senior managers from the local community is also higher than
that from non-local managers.

Proportion of new workforce (persons)

216

204

213

Number of new
employees joining

Percentage of local senior managers (persons) [202-1]

the company
2018

14

13

2019

2020

Fluctuation (persons)

14

132

152

123

Number of employees

10

64%

62%
38%

2018

Local senior managers

leaving the company

8

8

2018

58%

2020

42%

36%

2019

2019

2020

Non-local senior managers

In the HELL Group, wages are determined in accordance with the applicable domestic
legislation, taking into account the guaranteed minimum wage, the salary typical of the
job and the costs of everyday life. When determining salaries, we also do not discriminate
between our employees based on their gender, age, marital status, or any other factor other
than their experience and performance.

HELL is committed to creating an attractive, modern, inclusive and supportive work
environment. We place great emphasis on the work-life balance of employees, the
continuous provision of professional training opportunities, as well as the establishment
and maintenance of an attractive and uniform pay structure. It is especially important
for the management that the employees can feel safe both professionally and as a
private person, during the emergency situation caused by the coronavirus pandemic we
took measures which allowed us to ensure trouble-free and continuous employment
throughout the situation.
We provide commuting support to a higher extent than required by law. There are also
sports opportunities at discount prices available to our employees.
When it comes to benefits available to our employees, we do not differentiate between
colleagues with fixed-term and open-ended contracts, which means that these are equally
accessible to everyone.
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VERTICAL INTEGRATION FOR MORE EFFICIENT OPERATION

SUSTAINABILITY AND INNOVATION AT HELL

HELL has achieved a high degree of vertical integration within the group, allowing control
of the entire production process, from raw material to end user. This usually means better
cost and quality control. Part of our strategy was to become independent of external
suppliers as soon as possible and to eliminate dependence on narrow market cross section
(quantitative and qualitative) of beverage can suppliers. Vertical integration also serves as
an engine for sustainable operation, as can production is now also taking place within the
group. The can factory was built right next to the filling plant, which was not only a good
decision in terms of profit, but we were also able to reduce the environmental impact by
reducing the number of shipments. The cans are now transported from the manufacturing
plant to the filling plant on conveyor belts, thus keeping greenhouse gas (GHG) and
pollutant emissions from shipping to a minimum. In the energy drink market, there is no
company in the world that covers all production processes at this level. Vertical integration
gives us the ability to react flexibly and quickly to market processes, enabling us to operate
efficiently in all circumstances.

HELL has not developed its PET production capacity since 2013, because even then we
believed that the future is aluminum packaging, even though we did not yet have our own
production capacity. The emphasis on aluminum packaging has proved to be an important
decision, as aluminum is a key component of a low-carbon circular economy, being not
only a lightweight, durable and flexible material that protects liquids from light, oxygen
and dirt, and pathogens, it is also endlessly 100% recyclable. In the last 5 years, we have
reduced the proportion of our PET bottle packaging to less than 5%, and we aim to keep
this number below 1% by 2025. As another sustainability milestone, we plan to switch to
raw materials containing at least 75% recycled material and to cover our energy needs for
production from 100% renewable energy sources.

[301:103-1]

Continuous innovation allows us to grow our company in a responsible and sustainable way
by reducing the amount of resources we use to produce products.

OUR WORLD
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GLOBAL CHALLENGES, LOCAL SOLUTIONS
HELL has been committed
to sustainability from the
beginning. We strive to create
innovative products that
improve the quality of life
for people and communities
while keeping the future
of our planet in mind. We
conduct our business
responsibly and in accordance
with the principles of
ethical operation, in which
we know no compromise.

[103-301]

Despite the global corporate responsibility that has
developed as a result of both internal and external
expectations, the challenges related to resource
management are intensifying. In order to reduce their
impact and, last but not least, to maintain their operations
and retain their customers, companies need to play a
leading role in developing their sustainability principles
and goals, measuring their efficiency and reporting their
performance.
As a responsible manufacturer and brand, we also strive
to comply with the commitments made in the Paris
Convention on Climate Change, according to which global
temperature increase should remain below 2 ° C by 2050
and to strive for 1.5 ° C.
Leadership in sustainability requires the integration of
corporate sustainability plans into a long-term business
plan. Business leaders should consider all areas of operation
where materials are used and consider how to reduce,
transform, and recycle materials.
In the challenges we face, we are always committed to
finding credible, financially and environmentally viable
solutions for business innovation and sustainable strategy
in a transparent manner.

It is extremely important for HELL that the packaging of
its products is sustainable. We strive to develop products
based on renewable and recyclable raw materials, thus
promoting responsible raw material management to
promote the conservation of natural resources.
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RESPONSIBLE CORPORATE GOVERNANCE,
ETHICAL OPERATION & COMPLIANCE
[102-16] [412-2] [412-3] [406-1]

SOCIAL
RESPONSIBILITY

ENVIRONMENTAL
PROTECTION

CONSUMER
INFORMATION

FAIRNESS AND
NON-DISCRIMINATION

RESPECT FOR
HUMAN RIGHTS

We are responsible for the
next generation, and social and
health goals are paramount to
us. As a responsible member
of society, we support culture,
the realization of social goals,
sporting events, and healthrelated causes.

We are committed to the
environment, both in our corporate
operations and in the products we
offer. We are constantly developing
our products and processes to
achieve better environmental
efficiency, setting an example for
other large companies.

We attach great importance to
proper and accurate consumer
information and compliance with
applicable laws. Our products
comply maximally with labeling
requirements.

In carrying out our activities,
we act in accordance with the
highest standards of personal
and professional integrity and
we also require this from our
partners. We are committed to
non-discrimination, human integrity
and professional humility and we
do everything in our power to avoid
the occurrence of discriminatory
cases. We will develop a separate
internal system and regulations
for reporting these.

Respect for human rights is key
for us. We condemn child labor
and distance ourselves from
suppliers and partners where
there is a risk of it. In the case of
our investments, from planning to
implementation, we continuously
monitor the fulfillment of human
rights regulations. We have
included the importance of the
issue of human rights in our Code
of Ethics and we expect all our
employees to know and apply it.
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PRESENTATION OF DEVELOPMENTS, INVESTMENTS
AND FUTURE BUSINESS PLANS
[102-11]

In 2020, we made two major improvements. The
production of HELL ENERGY COFFEE products, which
have, so far, been manufactured in Germany on a
contract basis, will be carried out this year in our new
fully automated coffee plant in Szikszó, equipped with
unique technology. This way, not only will the production
be local, with the involvement of domestic labor, but the
raw materials needed to produce the product are procured
within the country.
In addition, we have started construction of seven sugar
silos on the site of our factory in Szikszó, which will
allow us to replace the purchase of sugar in ‘big bags’.
By transporting larger quantities of raw materials at the
same time, the frequency of transport can be reduced and
the elimination of ‘big bags’ reduces the amount of waste
generated.
Our future plans include expanding our filling capacity
and the QUALITY PACK aluminum can factory to meet the
ever-increasing demand for our products. As part of the
investment, we will also create a new building complex of
78,000 square meters, in which we plan to install a new
production line and filling lines with aluminum cans, and
we also plan to increase our storage capacity and create
additional storage facilities. After the planned expansion,

following the planned introduction of the new capacity in
2023, it will be possible to produce nearly 3 billion pieces
of aluminum cans per year at the Szikszó plant.
In addition, we aim to reduce the proportion of PET bottles
in the total portfolio to below 1% by 2025. Another goal is
to cover our energy needs from 100% renewable sources
at the company group level from 2021 onwards.
The precautionary principle is applied as part of the risk
management that coincides with the decision-making
phase. In the event of developments, investments and
the introduction of new products, the potential risks are
supported by a business plan and financial calculations,
which we regularly monitor, review and re-evaluate if
necessary.
At the beginning of 2020, the HELL Group started
operating an independent internal audit area. During
the development of the area, the internal review of
the HELL Group was carried out, as a result of which
we carried out a comprehensive risk assessment at the
company level. In order to further increase the operational
efficiency of HELL, we have developed action plans,
the implementation of which has been approved by the
management.
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ECONOMIC PERFORMANCE INDICATORS
HELL ENERGY is the only one to claim to have a market-leading brand in several countries,
a state-of-the-art modern filling plant and an aluminum beverage can factory, which
represents an unparalleled strategic position globally.
It is important for the company’s management to be able to dynamically monitor the
fulfillment of the economic results planned for the given year. The real-time availability
and processing of this information will make it possible to achieve the economic targets
set by making any adjustments. Economic performance indicators also play an important
role in determining future developments necessary in a timely manner.

[201-1]

Created and divided economic value (EUR)
2019

2020

Difference

2021

+30%

265 137 355

+29%

215 195 539

9 764 798

+15%

11 229 797

0

0%

0

13 371 366

+10%

14 694 957

559 940

+17%

653 192

Produced economic value

Revenue
192 314 675 203 955 183
Divided economic value

The produced economic value, that is, the net sales revenue, consists of the revenue
from the sale of resources and the revenue from investments. The increase in revenue
in 2020 due to investments, mainly due to the establishment of the coffee plant, was
due to surplus production and sales. At the same time, personnel expenses (salaries and
benefits) as well as operating expenses (energy used for operations) increased due to
the increased workforce. Increased revenues and labor also led to higher tax burdens. The
share of community investment (e.g., donations) increased in 2020 despite the difficult
economic situation.
The HELL Group received non-refundable subsidies from the Hungarian State in connection
with the investments made in Borsod-Abaúj-Zemplén County in recent years. In 2020, we
successfully applied for the Competitiveness Enhancement Support Program, under which
we received support for the construction of 7 sugar silos capable of storing a total of 425
tons of raw materials for our HELL and XIXO and ENERGY COFFEE products.

Operational costs
153 807 823 166 783 064
Employee salary and benefits
7 568 630
Payments to capital investors
0
Payments made to the state
10 178 503
Community investments
579 102
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Financial support received from the state (EUR) [201-4]
2019

2020

Difference

2021

664 554

+112,71%

1 413 550

Tax deductions
1 478 517

The costs of significant infrastructure investments and support

Contributions
0

0

0

Investment support, research and development support
4 254 821

the most efficient use of existing capacity and thus meet growing consumer demand,
whether it is production in new countries or the introduction of new flavors. Our planning
process employs a robust methodology with appropriate checkpoints, both at the strategic
and operational levels.

1 575 367

+773,11%

13 754 609

0

0,00%

0

0,00%

0

2019

2020

Difference

2021

12 901 023

25 506 642

+37,22%

35 002 526

Prizes
0

Financial support from export credit agencies
0

0

Financial incentives
0

0

0,00%

0

0

0,00%

0

Other contributions
0

ANTI-CORRUPTION [103-205] [205-1] [205-2] [102-16]
The HELL Group adheres to the principle of zero tolerance for corruption and bribery and
strives to adhere to the highest ethical standards. The company’s Code of Ethics prohibits
all forms of bribery. This applies to all our representatives, employees, service providers and
subcontractors, regardless of job or position.

INDIRECT ECONOMIC IMPACTS [203-1]

Corruption within the company can occur mainly in areas that have a decision-making role,
influence over the procurement of materials and services, and the sale of assets. There may
be a risk of corruption in individuals who have access to important information or who may
influence decision-making directly or indirectly (e.g. through their job hierarchy).

Especially during the pandemic period, there are drastic sales demands that production
needs to keep pace with. A key element of our design is to organize a time-efficient
service that meets the needs of our customers and to coordinate this with other areas
such as sales, marketing and especially manufacturing. As the company grows in size
and number of customers, strategic planning has necessarily been introduced to make

Developing and strengthening the anti-corruption environment within the company is one
of the core tasks of the company. The main tools for this are to raise awareness, increase
the moral integrity of employees, reduce motivation for corruption, promote ethical principles
and put in place effective control mechanisms, raise awareness and set up a mechanism for
reporting suspected corruption.
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FAIR BUSINESS PRACTICE
[103-206][206-1]
In line with our standards, we must compete actively but
ethically in our sales areas. Ethical competition means
that we strive to win deals and orders, but we do so on
fair terms, without collusion with competitors or decision
makers or illegal agreements. We always set our prices
and conduct our business independently.
Anti-competitive agreements are prohibited by domestic
and EU law, meaning that all restrictive agreements
are prohibited, regardless of whether the parties
intended to restrict competition or not. We are proud
that there have been no examples of fines for violating
competition or antitrust regulations not only this
year, but also in the company’s history. The number of
pending procedures is zero.

CUSTOMER COMPLAINTS REGARDING
DATA SECURITY AND LOSS OF DATA
[103-418] [418-1]
The HELL Group is committed to protecting the information
we collect during our business activities and the
information we collect about our consumers, partners and
employees. We strive to ensure that the data we process
complies with the European Union’s Data Protection
Directive (GDPR) and, where applicable, other requirements
set out in other sectoral rules (eg targeted, only the
processing of necessary data, the rights of data subjects
are enforced, etc.).

In accordance with GDPR our Privacy Policy and Information
Security Policy are designed to provide protection and
guidance regarding the handling and use of your data.
As in the previous year, in 2020 the Group did not have any
incidents related to data protection, data loss, or complaints
from authorities or customers.

SOCIAL AND ECONOMIC COMPLIANCE
[419-1]
Compliance with legal requirements, international
standards, norms and ethical requirements is essential for
us. The importance of the prevention of non-compliance
is reflected in the fact that this year we are working on
a competition compliance program that will result in a
competition policy and related training program, so that
if an offense or incident occurs in the future, it will be
addressed and we can take appropriate and effective
action.
At the same time, we are constantly training our staff on
the regulations governing consumer protection and data
protection.

24 I HELL ENERGY SUSTAINABILITY REPORT 2020

HELL ENERGY PRODUCTS
[102-2]

As the target group for energy drinks is young people,
brands need to keep up with them: they need to innovate
constantly, they need a seasonal product, new flavors and
a fresh design. In the spirit of this, HELL comes up with
something brand new several times a year.
HELL ENERGY is mainly known for its energy drink called
HELL ENERGY. In addition to the classic (fruit medleyflavored, 32 mg / 100 ml caffeine) energy drinks, we
also produce products such as the 20% higher caffeine
content HELL STRONG, recommended for more extreme
energy needs, or the sugar-free HELL Zero product
line. In 2017, we introduced HELL STRONG FOCUS,
which is made with a total of 11 ingredients (including
magnesium and L-carnitine), and in 2018, HELL ENERGY
Active, which is made with BCAA and L-carnitine and
60% contains less sugar.
We started the production of XIXO soft drinks in 2013
at our plant in Szikszó. The products are made using
stevia and fructose and, like energy drinks, do not contain
preservatives.

The metal cans used to package energy and soft drinks
are manufactured by QUALITY PACK at the company’s own beverage
can factory, which was handed over in 2017.

In 2019, the company introduced a new iced coffee product
line called HELL ENERGY COFFEE.
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PRODUCT DESIGN, INNOVATION AND
LIFE CYCLE MANAGEMENT

RESPONSIBLE MARKETING
AND COMMUNICATION

HELL ENERGY is also ahead of the market in innovation and development. We are constantly
working to make the design and appearance of our cans more dynamic, keeping in mind
environmental expectations and international trends. The can lid that can be opened with a
fingertip instead of a nail, which was awarded the international EURO CanTech innovation
award in 2018, is our own patent. Most of our drinks are already made with this solution.

The HELL brand is characterized by 360-degree communication. We deliver our main brand
messages more widely to our consumers by integrating different channels. In addition to the
communication that promotes our products, consumer education is given a prominent role,
both in terms of product ingredients and consumer knowledge, and in terms of our packaging
and environmental developments. We regularly publish our awareness-raising content not
only on our traditional communication channels and websites, but also on our social media
pages, and we organize awareness-raising campaigns to target each of our consumer groups.
We attach great importance to proper and accurate consumer information and compliance
with applicable laws.

In the same way, we have achieved continuous product innovation so that we can produce
our premium products at a much better price than our competitors. Continuous renewal is
achieved through product innovation, such as the introduction of a new product family (e.g.
HELL ENERGY COFFEE) or the enrichment of existing products with vitamins.
We constantly emphasize that the packaging of our products is made from endlessly
recyclable raw materials. We are the first soft drink manufacturer to make all our cans using
Hydro CIRCAL aluminum, which contains at least 75% recycled material.

PRODUCT SAFETY AND QUALITY [103-416] [416-2]
Quality and product safety is our top priority. We strive for excellence in our technical
solutions through continuous development. We are committed to high standards, we are
aware of our obligations to our customers, so only an impeccable product can make it to store
shelves and to consumers. During production, all our processes are regularly inspected and
documented. We comply with our external and internal audit obligations in our plants. In case
of substandard products, there is a recall protocol according to which the defective product
is recalled from the market, however, due to our advanced technological procedures, none of
our products have been recalled due to a problem that is harmful to health.
We carry out regular quality control in the plants manufacturing HELL products all over the
world, and we expect our partners to observe the same strict quality conditions and to
provide data. To further increase product safety, we have established a development and
microbiology laboratory, as well as a laboratory for the control of incoming goods.

TRANSPARENCY IN THE SUPPLY CHAIN
We classify our suppliers and subcontractors on the basis of their environmental
compliance and set minimum requirements for them, which we expect to be met in all
cases. We prefer suppliers who have an environmental management system (e.g. EMAS,
ISO 14001) or certification.

ENVIRONMENTAL SCREENING OF SUPPLIERS

[308-1]

For the environmental screening of our suppliers, we have developed a selection policy
that includes both occupational safety and environmental aspects related to the
selection and qualification of our external contractors. During the screening, a number
of requirements must be met and a number of documentation must be provided to
demonstrate that the least polluting equipment is being used.
We always require the use of Euro6 engines at our transport partners. In our experience,
it is more difficult for smaller businesses to enforce environmental and health and safety
requirements. In all cases, we include our procurement policy and EHS (Environmental,
Health and Safety) requirements for our suppliers.
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SUPPLY CHAIN
The HELL Group has always placed great emphasis on sourcing raw materials and services
locally, creating jobs and generating revenue for companies in the region. The proportion of
domestic suppliers has always been exceptionally high at our company.

With the implementation of vertical integration, we already manufacture cans within the
company group, so we have become independent of suppliers in this regard. As a result of
our developments in the field of logistics, we have also been able to achieve a reduction in
the organization of transport. These effects are also reflected in a decrease in the number
of our suppliers, however, the number of payments continues to increase. We will continue
to strive to increase the proportion of Hungarian suppliers.

Supply chain data
2019

2020

Difference

2021

Number of suppliers

Number of suppliers (total)

1 389

1 392

-3%

1 338

VALUE RATIO OF LOCAL SUPPLIERS [205-1] [204-1]
We consider local suppliers to be suppliers with company seats in Hungary. The total
amount of purchases and purchases of basic and packaging materials in 2020 was as
follows (EUR):

Number of suppliers (HU)
217 660 784

1 189

1 189

-5%

1 127

85%

-1%

84%

Proportion of Hungarian suppliers

86%

136 632 992

Payments (total)

92 373 822

Payments (1000 ft)

52 641 818 375

64 542 674 226

+18%

76 181 274 433

39 695 951 352

+20%

47 821 547 026

62 895 610

Payments (HU)

31 566 056 154

Total amount of procurement (2020)
Proportion of Hungarian suppliers
Total procurement budget

60%

62%

+2%

63%

Procurement of basic and packaging
materials (2020)
The total procurement budget is
spent on local suppliers (Hungarian)

THE
ENVIRONMENT
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ENVIRONMENTALLY
CONSCIOUS DEVELOPMENTS
The topic of environmental
awareness is one that is
important and inexhaustible.
The HELL Group is mindful
of taking all possible steps
for a sustainable future.
We want to set an example
for international companies
and we also want to make it
clear to our consumers that
we are committed to the
environment.

Replacement of PET bottles
with aluminum beverage cans
One of the most urgent problems today is pollution, that
is, the “afterlife” of different types of packaging. About
95% of the premium quality beverages we produce are
already sold in fully recyclable aluminum cans, and our
goal is to increase the proportion of aluminum cans in our
portfolio to 99% within five years. This is very important
because, unlike PET bottles, which generally will not be
re-packaged after a single use, aluminum cans remain
in circulation at all times while retaining their original
function and quality. This year, we signed a contract to
procure Hydro CIRCAL materials and began preparations
for the transition to a new raw material containing a
minimum of 75% recycled aluminum. From next year,
we will use this new raw material to make our cans. The
high recycled content of the purchased raw materials
is certified by our supplier with a certificate issued by
an independent third party. HELL is the first Hungarian
beverage manufacturer to introduce an aluminum
beverage can with the highest recycled content.
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COMPLIANCE WITH ENVIRONMENTAL
REGULATIONS
[307-103] [307-1] [303-2]

The HELL Group has the necessary environmental permits
and regulations, and our expert staff performs their work
with great care.
We prepare a monthly statement of the inspections
carried out in our plants, the number of non-compliances
and irregularities identified during the inspections and
the resulting sanctions and their extent. There were no
significant events in 2020 involving fines or non-monetary
sanctions for non-compliance with environmental laws and /
or regulations.
We prepare annual and quarterly environmental reports to
measure our environmental performance. We continuously
monitor the emissions of our plants by measurements
in accordance with legal obligations. In the event of noncompliance with the threshold values and environmental
regulations, the necessary corrective action will be taken.
Our plants currently have 11 air pollution point sources in
compliance with the applicable legal regulations, of which
5 belong to HELL ENERGY, 2 to the coffee plant and 4 to
QUALITY PACK. For point source permits, measurements are
performed every 5 years, the emissions of which comply with
environmental regulations and permit requirements. No limit
exceedance was identified for any of the point sources.

By improving energy efficiency, moving towards less
polluting production processes and continuously applying
the so-called best available technology (BAT), we strive not
only to comply with environmental standards, but also to
continuously reduce our environmental impact.
In the field of waste water discharges, there are priority
pollutants for which specific threshold values must be
met, such as e.g. organic matter (COD / BOD), fluoride and
aluminum. There were no exceedances of the emission
threshold value for the pollutants in 2020.
Despite exercising great care when carrying out our work,
there may be an extraordinary event that could lead to an
environmental damage control obligation, but this was
not the case in 2020 either. Hazardous waste may leak,
leading to soil or water contamination. To reduce or avoid
these effects, we use outdoor waste storage systems with
rescue equipment.
Our environmental regulations also apply to all employees
and third parties working on the site, compliance with
which is closely monitored.
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PROCESSES AND RELATED
ENVIRONMENTAL IMPACTS, INDICATORS
WATER CONSUMPTION [303-1, 303-2,]
Water management remains a key element of our sustainable resource management
practices. More than 98% of our water consumption is related to production processes.
The required amount of water is provided to the plants by extracting groundwater (from
own production wells) and procuring drinking water for other technological purposes,
which includes both the production of product water and the production of feed water
for steam boilers, steam generation and other technological purposes for the plant. (e.g.
washing, cleaning, cleaning, service facilities). We cover our water needs from non-waterscarce areas.

Total water consumption (m3)

2018

2019

2020

Due to the production process, wastewater is generated during the manufacturing,
which is pre-treated in the on-site wastewater treatment plant before being discharged
into the recipient. The recipients of our wastewater discharge are the Vadász stream, the
Bársonyos stream and the river Hernád. An individual threshold value has been set by the
Authority for organic matter, COD, BOD, fluoride and aluminum. There were no emissions in
excess of the limit value in 2020.
Contaminated water and leachate generated during production are treated at the
wastewater treatment plant and then discharged in accordance with the environmental
threshold values set by the authority. Compliance with the threshold values is checked in
accredited laboratories by regular sampling in accordance with the self-monitoring plan.

469 534

504 337

596 309
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ENERGY CONSUMPTION [302-1][302-5]
We are proud to have won the Energy Conscious Company title in 2020, which we strive to
maintain. Our goal is to minimize the energy requirements of our processes, ensuring their
efficiency. We work with the most up-to-date technology available in our plants, so there
are few areas where investment can increase energy efficiency. When planning our new
investments, energy efficiency is among our primary aspects. At present, our plants do not
use energy from renewable sources, but we plan to gradually introduce and increase the share
of renewable sources in our energy use in the coming years.
Total energy consumption (kWh) shows an annual increase compared to the last 3 years. This
is due to the continuous increase in capacity, the establishment of new production lines and,
most recently, the coffee plant.
At present, the amount of energy spent on can production and the heating of the buildings
in our plants is not separated, so we determine their amount on the basis of a mathematical
formula and calculations based on empirical facts. These values are therefore not based on
specific measurements but on estimates. However, our plans include increasing the level of
detail in the data collected in the field of energy consumption, so that we can even present
consumption data by product group.
In 2020, a decision was made to prepare for the introduction of the Energy Management
System according to the ISO 50001 standard, for the operation of which we plan to
build a sub-metering system in our plants, which can be used to separate the amount of
energy spent on can production and building heating. In addition, we plan to supplement
the existing corporate system with an energy module, which can serve as a basis for the
efficient operation of the energy management system. The introduction and operation of
a management system allows us to optimize the energy performance of our production
processes and supports more efficient energy management, as well as economizing our costs.
With the introduction of the energy management system and the construction of the
measurement system, we aim to reduce specific energy consumption and carbon dioxide
emissions, which are calculated on the basis of the amount of energy used to produce 1 can.

Total energy consumption
2018

2019

2020

HELL I

48 9111

35 3481

24 883

HELL II

17 776

34 5451

48 490

-

-

9 014

QUALITY PACK - can production (GJ)

955 842

1 068 331

1 240 259

QUALITY PACK - building (GJ)

206 266

175 817

234 464

1 228 795

1 155 805

1 557 110

HELL I

8 056 245

6 003 457

4 899 401

HELL II

2 155 716

3 735 531

4 839 647

-

-

335 861

QUALITY PACK

17 174 579

19 703 871

22 995 523

Total electricity (kWh)

19 330 295

23 439 402

28 171 031

Gas (GJ)

Coffee factory (from July)

Total gas (GJ)

Electricity (kWh)

Coffee factory (from July)
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PACKAGING MATERIALS [301-1] [301-2]

MATERIALS USED IN OUR PRODUCTS

In recent years, much attention has been paid to the volume of plastic bottles produced by
major international manufacturers and the environmental impact they cause. An average of
1.5 billion plastic bottles are sold in Hungary each year, most of which are not recycled. In
contrast, HELL aluminum cans are endless and fully recyclable. On average, a new product
can be made from an aluminum can 60 days after it goes into the waste bin. The in-process
secondary raw material is fully recycled, so no waste is generated there.

We are greatly reducing the generation of waste associated with our production by using
recyclable packaging materials. The foils and paper trays used to package our products are
made from 100% recyclable materials. We aim to further increase our recycling rate and
minimize landfilling.

During our operation, we pay great attention to the procurement of reliable and high-quality
packaging materials. Our packaging consists of renewable and non-renewable elements,
the weight of which, like the volume of products sold, has been steadily increasing in recent
years. We also consider recyclable paper trays, intermediate sheets and edge protectors, as
well as aluminum packaging with a minimum of 75% recycled material, to be renewable. Our
non-renewable material is also recyclable, that is, the 330 and 500 ml aluminum cans as well
as the aluminum lid. The volume of our packaging has also increased in recent years, with
211 tons in 2018, 331 tons in 2019 and 561 tons in 2020.

Quantity of materials used (tons) [301-2]
2018

2019

2020

Paper (trays, intermediate
sheets, edge-protectors)

2 081

2 213

2 748

Aluminum cans (250 ml)

6 751

8 100

8 499

Aluminum caps (200 diameter)

1 982

2 289

2 454

Renewable materials

The big bag packaging used to transport sugar is to be replaced by sugar silos, which allows
several raw materials to be transported at the same time and reduces the amount of waste
from the packaging.
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WASTE MANAGEMENT AND RECYCLING

Total weight of waste generated (tons)

[301-2] [306-1] [306-2] [306-3]
Our activities generate packaging waste, packaging materials containing raw materials,
waste from wastewater treatment, hazardous and non-hazardous manufacturing waste,
hazardous and non-hazardous maintenance waste and waste from social facilities. In the
case of raw materials, packaging waste is generated (e.g. pallets, strapping, cans, foil, waste
paper), but scrap raw materials can also be generated. The absolute amount of waste is
constantly increasing year by year as a result of continuous capacity expansions, but we
strive to reduce the amount of waste generated compared to the proportion of products
produced. Waste is collected and stored in accordance with legal requirements.
Manufacturing processes, procedures, and equipment generate emulsions, waste oils,
varnish wastes, packaging wastes, and scrap metal that can be collected selectively at a
workplace collection point. We dispose of them with a contracted waste-management
partner who complies with legal requirements.

616, 5

4711,5

During the production and filling of beverage cans, aluminum waste may be generated, for
example, there may be scrap that is unfit for consumption, which, after sorting, is also sent
to a waste partner for recycling.
4095
Waste reduction and recycling measures include the recycling of aluminum scrap, the
replacement of PET bottles with aluminum can packaging, and the reduction of plastic
waste in general. Packaging waste that cannot be eliminated is collected as reusable
packaging.
A third party (a contracted partner with a proper waste management permit in accordance
with the law) is responsible for the management of waste generated during HELL’s
activities. The amount of waste is constantly monitored, and if a truckload is collected, the
waste is removed immediately. The generated waste is collected and stored at a workplace
collection point until it is removed. The company responsible for transporting the waste
confirms the shipment with a delivery note (by type of waste, weight-based delivery) and a
balance ticket.

2020

Non-hazardous waste

Hazardous waste
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CARBON FOOTPRINT [305-1], [305-2]
HELL aims to be a green company, a status that we wish to
achieve in a credible, fact-based manner, fulfilling concrete
milestones. Examples of such milestones are the reduction
or more efficient organization of shipping, the increase in
storage capacity to produce more of the same product, the
transition to aluminum packaging and the use of renewable
energy. A high degree of vertical integration contributes
to optimizing our processes and thereby reducing our
carbon footprint as previously described. Reducing our
carbon footprint is achieved through vertical integration
by coordinating production and sales needs as well as raw
material purchases.
With the transition to Hydro CIRCAL, which has a minimum
of 75% recycled aluminum content, i.e. at least 75% of the
material used, was once a consumer product, this way HELL
can reduce by 60% the greenhouse gas emissions per
unit associated with aluminum packaging. The remaining
25% of the raw material will be provided from additional
recycled consumer and manufacturing waste on the one
hand, and primary metal produced from renewable energy
on the other. As a result, the aluminum we use will have an
exceptionally low carbon footprint on a worldwide scale,
which is exemplary for the entire industry.
Every year, we test and calculate how much carbon
dioxide and greenhouse gas emissions we emit during
our production. We have been tracking our corporate
carbon footprint on an annual basis since 2017, when we
opened our new factory unit. Based on the GHG Protocol,
the following three categories are distinguished when
examining environmental impact data:

Scope 1 covers direct emissions, the source of which can
be attributed to sites, plants, and the vehicle fleet owned
or controlled by the company. Examples are GHG emissions
from the direct combustion of energy sources (e.g. fuel,
natural gas), such as emissions from transportation.

Scope 3 includes other indirect emissions, such as
emissions from the production and use of goods or services
sold. We are not currently tracking our Scope 3 emissions.

Scope 2 covers GHG emissions from the indirect use of
energy sources (e.g. electricity for heating and cooling,
district heating).

Company establishments (tCO2e)

Capacity
increase
+150%

Electric energy (tCO2e)

18 538
10 164
Gross direct (Scope 1)
Greenhouse gas emission
(metric ton CO2 equivalent)

5 684

2018

6 862

2019

Gross direct (Scope 2)
Greenhouse gas emission
(metric ton CO2 equivalent)

2020

2020
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MEASURES TO REDUCE THE ENVIRONMENTAL
IMPACT OF THE COMPANY
Environmental awareness and sustainability
are one of the cornerstones of the group’s
operations. From the very beginning, we have
designed our processes in such a way that the
production, packaging and transport of their
products have the least possible environmental
impact. We have put in place additional
measures to reduce the company’s waste
emissions from our own operations and other
areas of the value chain. Simultaneously with
the removal of PET bottles, we have introduced
an alternative solution in our offices and plants,
with the help of which we can always provide
reliable, premium-quality, clean, fresh drinking
water to our employees without packaging.

INTRODUCTION OF AN ENVIRONMENTAL
MANAGEMENT SYSTEM
QUALITY PACK and HELL ENERGY began implementing the ISO 14001 Environmental
Management System this year. Our goal for 2021 is to achieve ISO 14001 certification,
which will be another step towards more sustainable operations. The operation of the
Environmental Management System promotes maximum compliance with environmental
legislation and increases the HELL Group’s commitment to environmental protection. By
obtaining ISO 14001 certification, HELL:
•

demonstrates the commitment of its management to sustainability

•

greater focus on increasing energy and water efficiency and reducing waste

•

the company group makes conscious and verifiable efforts to prevent environmental
pollution and minimize environmental impact

•

the life cycle approach becomes even more important, thus contributing to the
development of a circular economy
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PROCUREMENT OF OFFICE EQUIPMENT
When purchasing new office equipment (computers, monitors, printers, scanners, fax
machines, copiers, projectors), we prefer environmentally friendly and material- and energysaving products. When purchasing, we take into account the life expectancy of the devices
and their operating needs. We choose devices that are suitable for two-sided printing and
the use of recycled paper, and have an energy-saving mode.

PROCUREMENT OF ENERGY SAVING
LIGHT SOURCES
Our main goal is to make the most of the possibilities offered by natural light. In central
luminaires and individual lighting, conventional bulbs have been replaced with energy-saving
light sources (energy-saving bulbs, compact fluorescents). We use motion-sensing switches
to achieve greater energy savings. Where possible, we try to use separate switchable light
sources and local lighting.

INSTALLATION OF WATER SAVING EQUIPMENT
We have equipped the water supply devices of the washbasins and kitchens at work with
various devices that promote economy, e.g. installation of water-saving toilet cistern,
automatic or mixing taps.

INCREASING THE RATE OF RECYCLED PAPER
In order to reduce the harmful effects on the environment, we pay special attention to the
use of as little paper as possible during our operation. We do not print emails and documents
where this is avoidable. We use paper previously used on one side to print unofficial
documents. In our purchases, we give preference to products with an eco-label.
We also switched to the use of paper towels and napkins made from recycled fiber in
workrooms and kitchens.

INCREASING THE NUMBER OF SELECTIVELY
COLLECTED WASTE TYPES
In the plant, we avoid the generation of waste from technology as much as we can and
strive to recover and recycle the generated waste as much as possible. Materials that
cannot be reused in our technology are collected separately. In the case of municipal
waste, we ensure the separate, selective collection of waste (e.g. paper, plastic, metals,
glass) in a place that is easily accessible to our employees and in collection containers that
comply with legal requirements.

TECHNICAL CONDITION AND TECHNOLOGICAL
DEVELOPMENT OF OUR MACHINERY PARK
We ensure the technological level and development of the plant with brand new, worldclass production lines. We currently have one of the most modern beverage can factories
in Europe. In all cases, we strive toward the acquisition of the most modern and efficient
technologies.
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ENVIRONMENTALLY
CONSCIOUS
COMMUNICATION
We want to continue to prove to our consumers and customers that we are a sustainable
and green company that lives up to its promise and occasionally exceeds expectations, so
we regularly provide information about our eco-innovation, product-wide improvements and
environmental performance.
We believe that communication has both a role in shaping attitudes and behaviors and
real and powerful community-building power. Our goal is to steer our consumers towards
ecological thinking. We emphasize the importance of protecting the environment in many
different media. One of the active ways to do this, related to our products, is the selective
collection of aluminum cans, which we also try to encourage our consumers to do with
our campaigns. For the first time in Hungary, we launched a soft drink promotion that
encouraged the collection and exchange of aluminum cans and plastic caps, resulting in
the collection of 400,000 aluminum cans. We believe we need to set a good example not
only for our consumers but also for the industry, as part of a greener and more sustainable
production of energy and soft drinks.

OUR SOCIETY
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WELL-BEING OF HELL WORKERS [103-403]

HELL ENERGY is
not just a company, but
a community of values.
As a responsible company,
it is no question that we
must help not only our own
employees, but also those
living in the narrower and
wider environment of
the company.

Ensuring the health and well-being of our employees is
an important task. By effectively promoting well-being at
work, our employees’ confidence in us increases, they prefer
to spend time at work and do their jobs more efficiently.
In addition to providing a pleasant work environment,
we encourage our employees to take care of their health.
Among other things, we try to promote this by providing
sports facilities, but we also regularly organize workplace
health programs.
In 2020, for example, we took part in the Friendship
Marathon in Miskolc in large numbers, which was an
important event in terms of maintaining health in addition
to team building.

EMPLOYEE PROGRAMS, EDUCATION,
PERSONAL DEVELOPMENT [404-2] [404-3]
Production in Hungary takes place in Szikszó, which is
one of the less developed areas of the country in terms
of social, demographic, housing and living conditions, the
local economy and labor market, as well as infrastructure
and environment. With the dynamic growth of the
company, employees have the opportunity to work
with the most innovative, most efficient work tools. It
also matters that the experience they gain here can be
used anywhere later on, which can be a source of great
motivation for employees. All of our employees participate
in regular performance appraisals, regardless of the field
and position in which they work. Performance appraisal
helps employees to develop their strengths, assess their

required education and training needs, and allows them
to achieve a serious career in a short period of time no
matter the area they are working in.
Several skills development and career-switching assistance
programs are available to HELL employees.

Introducing our
employees to the use
of the state-of-the-art
machines operating
in our factory

External training,
with an annual
defined training
framework, by area

Leadership training

Completion of
mandatory training
required by public
authorities (related
to jobs)

University funding
with education
contracts

Dual student
program

University internship

Talent Pool Program
(a program designed
to retain key people)
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BUILDING THE LOCAL COMMUNITY

[103-403] [413-1] [102-12][103-204]

JOB CREATION

DONATION

We are proud to be able to bring technological development, constantly expanding
investments and jobs to the part of the Northern Hungary region where unemployment
is very high. Not only do we sell a high-quality product, but we have also created a stable,
constantly evolving company that has created more than 1,000 jobs to date and provides
great career opportunities for its employees in addition to a safe work environment. In
connection with the production of HELL ENERGY COFFEE, the decision was made to transfer
production from Germany to Hungary, and then in September 2020 the Hungarian factory unit
was opened. The product now contains 100% Hungarian milk, which can be delivered to any
part of the world thanks to its aluminum packaging, thus spreading Hungary’s good reputation
throughout the world. This will also create prestige for domestic producers, as they can proudly
say that their product will reach all parts of the world. With the repatriation of production, the
HELL Group has created another 50 new jobs in Borsod-Abaúj-Zemplén County.

As a company well-known for our pride in where we came from, we are a constant supporter of
local communities and organizations. Amid the emergency situation caused by the coronavirus
in 2020, helping hands were needed all around, so we thought we should primarily focus our
support on those who are working at the frontlines curbing the virus.

TRAINING AND PROMOTION OF
YOUTH CAREER OPPORTUNITIES

BLOOD DONATION FRIENDLY WORKPLACE

We have a good relationship with the University of Miskolc. We have been hosting university
students for a long time within the framework of our Dual Training Program, as well as providing
internships for graduate students. In 2020, we signed a tripartite agreement with the city of
Szikszó and the University of Miskolc, which aims to retain young people in Szikszó in the region.
On the one hand, they wish to achieve this by raising the level of education, and they can count
on HELL to help them do so, meaning from next year on, we plan to receive dual students not
only from the university, but also from the secondary schools of Miskolc. Under the agreement,
HELL would also participate in the planned developments in the town of Szikszó, such as
residential buildings, schools and kindergartens. This is closely linked to the provision of career
opportunities, as this way, Szikszó and its area could become more attractive to the workforce.

This is not the first time HELL has supported the Miskolc Central Hospital, in 2018 we provided
HUF 30 million in assistance to the pediatric oncology department, and in 2020 we donated
HUF 20 million to the Borsod-Abaúj-Zemplén County Central Hospital and University Teaching
Hospital in response to the epidemiological situation, to help fight the virus. The hospital used
the aid to buy the equipment needed to run the intensive care unit, to buy additional equipment
- intensive bedside monitors, blood gas analyzers, mobile X-rays, ultrasound equipment, all of
which are essential to the operation of the ward.

In cooperation with the Hungarian Red Cross, we traditionally organize blood donation
events 2-3 times a year at the HELL Szikszó factory. We encourage all of our employees to
participate in blood donations, for which we provide the conditions as well as the rest time
required for recovery. We try to turn the blood donation event into a real community program,
where our present colleagues support and reinforce each other in the importance of their
selfless activities. Organized blood donations have been reliably displaying at least 25-30
major blood donors for years. We also contribute to the charitable work of the Hungarian
Red Cross by offering donations. We hope that by working together we can help sick or
disadvantaged members of our community to recover and improve their conditions in the
coming decades.
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WORKPLACE PROTECTION AND ACCIDENT PREVENTION
[103-403] [403-1, 403-2, 403-4, 403-5, 403-7, 403-8]

In our factories, we prioritize occupational safety and accident prevention. To this end, we
have obtained the risk assessments required by law. In 2020, we continued our occupational
safety developments, which we started last year. The company is committed to protecting
the health of its employees, which is why an externally audited Occupational Health
Management System in accordance with ISO 45001 has been introduced. The management
system covers the production areas of HELL ENERGY Magyarország Kft. and QUALITY PACK
Zrt., as well as the external companies performing work in these areas, whose activities are
supervised by HELL. In the case of accidents happening to/caused by external contractors,
we only record the fact of the event, the investigation is carried out by the contractor’s
specialist.
We are continuously developing the Occupational Health Management System with the
involvement of employees and contracted EHS partners through regular inspections,
audits and consultations. All employees are involved in the process, but the key supervisory
platform is the annual management review. We organize regular trainings on the results of
the management screening as well as additional key occupational health and safety topics
related to the job, after which the acquired knowledge is evaluated in the form of a test. We
inform our employees about our occupational health and safety rules through training, via
Intranet, e-mail communication and consultations with a health and safety representative.
Our occupational health and safety analyses are performed in accordance with the
requirements of the applicable standards and guidelines. The results are presented during
trainings. Minor deficiencies will be remedied immediately, and deficiencies requiring higher
spending will be included in annual targets and the budget. We can continuously monitor
the rectification of risk assessments, safety reviews, quasi-accidents and non-conformities
identified during accidents, and the implementation of corrective measures throughout
the organization, which has also become possible through the implementation of vertical
integration and the development of central functions. Our employees have the opportunity
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to report situations they deem dangerous in person, by e-mail or via the ticketing system.
We are working to investigate and eliminate them immediately. If the danger perceived by
the employee affects the work process then, according to work-place safety regulations, the
employee may suspend the process and resume it only after the danger has been eliminated.

Accidents at work are investigated in all cases in accordance with internal health and safety
regulations and current domestic legislation. According to the process of reporting accidents
at work, the injured person or the witness of the accident reports the incident to the
supervisor and then the supervisor informs the EHS organization. [403-3, 403-6]

As a result of our safety improvements and the introduction of a procedure for reporting
quasi-accidents (i.e. reporting quasi-accidents, investigating them and eliminating their
causes), the number of accidents resulting in lost-time has been reduced. As in previous
years, there were no serious or fatal accidents in 2020. [403-9]

In addition to occupational safety tasks, occupational health services covering the entire
company and all its employees also play a key role. The occupational health service also
participates in the risk assessments, and during the process it also makes a proposal to
eliminate any deficiencies identified. We provide an annual aptitude test for our employees
and an ophthalmic screening test every two years for our colleagues’ working jobs in front
of computer screens. Health care data collected about HELL employees during occupational
health activities is handled with the utmost care and in accordance with GDPR rules, and is
stored only in a manner that is accessible to competent physicians.

Workplace health and safety [403-2]

2018

2019

2020

Fatal workplace accidents

0

0

0

Severe workplace accidents

0

0

0

Reportable workplace accidents

8

9

6

Number of quasi-accidents

0

0

12

Hand injury

Hand injury

Hand injury

Main types of workplace accidents
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CODE OF ETHICS, COMMITMENT
According to the guidelines contained in the Code of Ethics
in force at the Group, all employees are required to act in
accordance with the highest standards of personal and
professional integrity, to comply with legal requirements
and to perform their work in accordance with internal
regulations and guidelines. In addition, each professional
area has its own rules, procedures and internal instructions
that define our operation.
The Code of Ethics applies to every employee of the HELL
Group, but it also applies to all partners, consultants and
agents. It is the individual responsibility of everyone to
behave in an ethical and law-abiding manner.

[102-16]
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CUSTOMER HEALTH AND SATISFACTION
The health and satisfaction of our customers is our top priority. Given the importance of
the matter, an internal incentive and penalty (bonus) system has been set up to encourage
continued compliance in this area. We have also introduced a number of performance
indicators to measure effectiveness, such as compliance with audits (external and internal),
compliance with standards, avoidance of regulatory penalties or non-complaint. We also
have a number of commitments in this area, for example in the form of quality policy
statements. We have set up a complaint handling mechanism and a recall protocol to deal
with product quality complaints.

HEALTH AND SAFETY EVALUATION OF PRODUCT
AND SERVICE CATEGORIES
All incoming base and packaging materials are tested to ensure quality requirements. We
value all service providers and services related to product quality.

REQUIREMENTS FOR THE LABELING OF PRODUCTS
AND SERVICES [417-1] [417-2] [417-3]
Compliance with the labeling rules is carried out by an external subcontractor. The goal
of HELL is full compliance at all times, however, by outsourcing the task, the trustee is
responsible for meeting the legal requirements and is also responsible for any noncompliance. Only the basic packaging is made in our factory, which contains the brand
name and information about the ingredients. Labeling according to the specification of
the given country of export is carried out in the country of destination according to special
local labeling rules (with a glued label). We do not have a detailed set of internal rules in
this regard, as the delimitation of responsibilities is clear, and the trustee is responsible for
labeling issues.

Any problems or penalties resulting from non-compliance will be reflected in the data
reported to management. There was no incident in 2020 resulting from product labeling and
marketing communication non-compliance related to labeling.

RESPONSIBLE SALES CHAIN
An essential element of our sustainability program is building a responsible relationship
with the players in our supply chain. We maintain a relationship of trust and honor with our
suppliers. We expect our suppliers to treat us with the same respect and consideration as
we do to them. Supplier standards of conduct are currently included in the Company’s Code
of Ethics, however, we plan to develop a separate commitment process description for our
suppliers that specifically sets out the principles of fair and responsible conduct expected of
our suppliers.
Procurement is carried out in compliance with local laws, and our business decisions are
made solely for the benefit of the HELL Group. We only work with partners who meet HELL’s
ethical standards.
Thank you for your interest in HELL’s sustainability performance and for reading our first
2020 Sustainability Report! If you have any questions or suggestions, please let us know:
fenntarthatosag@HELLenergy.hu
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GRI INDEX
The numbers above each chapter and paragraph indicate the numbering of the GRI
indicators relevant to the content of the given section. The GRI index contains the content
of the GRI indicators in the Report (description of indicators) and their display location in
terms of page numbers.
HELL is not a member of any industry, other association,or national or international advocacy
organization. In 2020, the HELL Group was not a member of an advocacy body.
Our company does not have an employer advocacy organization, so we do not have any
employees covered by a collective agreement.

Number of Description of
indicator
indicator

Location

Remark/reason
for omitting

GRI 102: General Disclosures
Note: the data shown applies to QUALITY PACK Zrt. And HELL ENERGY Kft.

102-1

Organization Name

Reporting Data, page 4

102-2

Activities, brands,
products and services

HELL ENERGY products,
page 23

102-3

The headquarters
of the organization
location

Reporting Data, page 4

102-4

Locations of Operation

Locations of Operation and
markets served, from page 12

102-5

Nature of Property
and legal form

Locations of operation and
markets served, from page 12

102-6

Serviced Markets

Locations and markets
served, from page 12

102-7

The Size of the
Organization

Our Organization, page 14

102-8

Information about
employees and
workers

Organization profile, page 14

102-9

Supply Chain

Supply chain, from page 26
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Number of Description of
indicator
indicator

Location

102-10

Significant changes
in the organization or
supply chain

Supply chain, from page 26

102-11

Precautionary principle
or approach

Presentations of
developments, investments
and future business plans,
from page 20

102-12

102-13

External initiatives

102-14

102-16
HELL is not a
member of any
industry or other
association
or national or
international
advocacy
organization. In
2020, the HELL
Group was not
a member of an
advocacy body.

Association Memberships

Number of Description of
indicator
indicator

Location

Remark/reason
for omitting

Ethics and integrity

Building a local community,
from page 40

Strategy
102-14

Remark/reason
for omitting

Responsible company
management, ethical
operation & compliance,
page 18.
Anti - corruption, page 22.
Code of Ethics,
commitment, page 43.
Responsible sales
chain, page 44

Values, principles,
standards,
behavior norms

Relevant commitment
process description for
suppliers in progress.

Management

102-18

Locations of operation
and markets served,
from page 12

Organization
management
structure

Stakeholder commitment

102-40

Stakeholder List

Report Structure, page 5

Executive director’s
greeting, page 5
102-41

Collective Agreements

Involving Stakeholders,
page 7

Our company does
not have an employer
advocacy organization,
so we do not have any
employees covered by
a collective agreement.
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Number of Description of
indicator
indicator

Location

Remark/reason
for omitting

Number of Description of
indicator
indicator

Location

102-42

Stakeholder identification
Report structure, page 5
and selection

102-54

Statement on compliance
Report structure, page 5
with GRI standards

102-43

Stakeholder involvement
Report structure, page 5
approaches

102-55

GRI content index

Page 45

102-44

Key topics and issues
that arose

External attestation

Report structure, page 5.
HELL’s 2020 sustainability
report is not externally
attested.

Report structure, page 5

102-56

Reporting practice
102-45

List of entities covered
by the annual report

Reporting data, page 4

102-46

Defining the content of
the report and applying
the principles in doing so

Our Considerations in
Defining the Content of
the Report, page 7

102-47

List of relevant topics

Stakeholder involvement,
page 7

102-48

Re - disclosure of
information

2020 is HELL’s first public
sustainability report, so this
indicator is not applicable.

102-49

Change in reporting

See 102-48

102-50

Reporting period

Page 4

102-51

Date of last report

See 102-48

102-52

Reporting cycle

Reporting data, page

102-53

Contact information
for people who have
questions regarding
the report

Page 44

201 Economic performance
201-1

Generated and divided
economic value

Economic performance
indexes, page 21

201-4

Financial support from
the state

Financial support from
the state, page 22

202 Market presence

202-1

Market presence, page 15.
The HELL Group’s data on
The ratio of starting
salaries by gender to the wages is a business secret
local minimum wage
and will not be published in
this report.

202-2

Proportion of senior
managers from the
local community

Market presence, page 15

Remark/reason
for omitting
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Number of Description of
indicator
indicator

Location

Remark/reason
for omitting

203 Indirect economic effects
203-1

Infrastructure
investments and
supported services

303-5

302-5

Energy consumption
within the organization

Reducing the energy
needs of products
and services

303 Water and sewage
303-1

Interactions with water
as a common resource

303-2

Compliance with
environmental regulations,
Addressing the effects of
page 30.
water emissions
Water, energy, packaging,
page 30

Remark/reason
for omitting

305 Emissions
305-1

It is displayed in part.
Direct GHG emissions
(scope 1)

Carbon footprint, page 35

305-2

It is displayed in part.
GHG emissions from
indirect energy use
(scope 2)

Carbon footprint, page 35

Energy consumption,
page 31

Energy consumption,
page 31

Location

Total water consumption Water, energy, packaging,
(m3)
page 30

Indirect economic effects,
from page 22
302 Energy

302-1

Number of Description of
indicator
indicator

An exact calculation
of the energy
demand for the
product is currently
not available, but
this data will be
available after the
planned introduction
of the energy
management
system.

308 Environmental screening of suppliers

308-1

It is displayed in part.
New suppliers assessed
from an environmental
aspect

Page 25

401 Employment
401-1

Recruitment
and turnover

Employment, from page 14
Annex table

402 The relationship between employees and management

Water, energy, packaging,
page 30
402-1

Minimum notice
period for organizational
changes

Employment, from page 14
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Number of Description of
indicator
indicator

Location

Remark/reason
for omitting

Number of Description of
indicator
indicator

403-4

Employee participation,
Occupational safety
consultation and
and accident prevention,
communication on health
from page 41
and safety at work

403-5

Occupational safety
training

Occupational safety
and accident prevention,
from page 41

403-6

Occupational health

Employment, from page 14.
Occupational safety
and accident prevention,
from page 41

403-7

Prevent and mitigate
Occupational safety
occupational safety
and accident prevention,
impacts directly related
from page 41
to business relationships

403-8

Workers covered by
the health and safety
management system

Occupational safety
and accident prevention,
from page 41

Work - related accidents

Occupational safety
and accident prevention,
from page 41

403 Workplace health and safety

403:
103-1

403:
103-2

403:
103-3

Explanation and
boundaries of the
relevant topic

Welfare of HELL workers,
page 39.
Occupational safety and
accident prevention,
from page 41

The leadership approach
and its components

Occupational safety
and accident prevention,
from page 41

Evaluating
the leadership
approach

Occupational safety
and accident prevention,
from page 41

403-1

Occupational safety
management system

Occupational safety
and accident prevention,
from page 41

403-2

Occupational
health and safety

Occupational safety
and accident prevention,
from page 41

403-3

Occupational
health services

Occupational safety
and accident prevention,
from page 41

An exact calculation
of the energy
demand for the
product is currently
not available, but
this data will be
available after the
planned introduction
of the Energy
Management
System.

Location

403-9

404 Training and education

404-2

Employee skills
development programs
and assistance with
employment changes

Employee Programs,
Education, Personal
Development, page 40

Remark/reason
for omitting
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Number of Description of
indicator
indicator

404-3

Location

Remark/reason
for omitting

Number of Description of
indicator
indicator

Percentage of employees
Employee Programs,
who receive regular
Education, Personal
performance and career
Development, page 40
development reviews

Location
413 Local communities

The activities of
the HELL Group
of Companies are
mainly carried
out with the
involvement of local
communities, as the
production of HELL
products is 100%
in Borsod-AbaújZemplén County.
We do not carry
out an impact
assessment on
the programs.

406 Anti-discrimination

406-1

Number of cases
of discrimination
and measures to
eliminate them

Corporate Governance,
Ethical Operation &
Compliance, page 19

There were no
allegations of
discrimination
against the
HELL Group in
the reporting year.
We are currently
working on a related
reporting system
and policy.

413-1

412 Evaluation of human rights
412-1

412-2

412-3

It is displayed in part.
Significant investment
Corporate Governance,
agreements and
Ethical Operation &
contracts that include
human rights clauses and Compliance, page 19
have been examined for
human rights

Corporate Governance,
Ethical Operation &
Compliance, page 19

Operations involving
local communities,
impact assessment and
development programs

417 Distribution and labeling

Human rights evaluation
It is displayed in part.
Staff training on human
rights policies and
processes

Remark/reason
for omitting

417-1

Labeling requirements for Customer Health and
products and services
Satisfaction, from page 38

417-2

Incidents of noncompliance with product
and service labeling

417-3

Incidents resulting from
Customer Health and
marketing communication
Satisfaction, from page 44
non-compliance

Customer Health and
Satisfaction, from page 44
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Number of Description of
indicator
indicator

Location

Remark/reason
for omitting

Number of Description of
indicator
indicator

Relevant topics
204 Procurement Practice (Use of Recycled Materials)
204:
103-1

204:
103-2

Explanation and
boundaries of the
relevant topic

Building local communities,
from page 40

The leadership approach
and its components

The HELL Group does not
apply a general approach
and objectives to procurement practices, however, it
can be said that it conducts
procurements in accordance with local law and
only works with partners
that meet HELL’s ethical
standards. In addition,
we have made a number
of decisions in the name
of sustainable and fair
procurement, see pp. 20,
p. 21, p. 25. In all cases, we
enclose our procurement
policy and the EHS (Environmental, Health and
Safety) requirements for
our suppliers.

204:
103-3

The leadership approach
and its components

204-1

Value ratio of local
suppliers

From page 26

Location

Remark/reason
for omitting

205 Anti-corruption (Fraud prevention and security)
205:
103-1

Explanation and
boundaries of the
relevant topic

Structure of the report
from page 5.
Anti-corruption,
from page 22

205:
103-2

The leadership approach
and its components

Leadership Approach,
page 5.
The HELL Group has
a Code of Ethics, page 43

205:
103-3

Leadership Approach,
Evaluating the leadership page 5.
approach
Anti-corruption,
from page 22

205-1

Areas assessed for
corruption risk

205-2

Communication and
training on anticorruption policies and
procedures

Anti-corruption,
from page 22

Anti-corruption,
from page 22

The HELL Group is
currently working on
the implementation
of an anti-corruption
policy and a
mechanism for
reporting corruption.
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Number of Description of
indicator
indicator

Location

Remark/reason
for omitting

Number of Description of
indicator
indicator

206 Anti-competitive behavior (Ethical operation)

Location

301 Materials (Primary packaging materials)

206:
103-1

Explanation and
boundaries of the
relevant topic

Structure of the report,
from page 5.
Fair Business Practice,
page 23

301:
103-1

Explanation and
boundaries of the
relevant topic

Structure of the report,
from page 5.
Sustainability and
Innovation at HELL,
page 16

206:
103-2

The leadership approach
and its components

Management Approach,
Ppage 5.
Code of Ethics,
Commitment, page 43

301:
103-2

The leadership approach
and its components

Sustainability and
Innovation at HELL,
page 16

301:
103-3

Evaluating
the leadership
approach

301-1

Materials used by
weight and volume

Packaging materials,
page 32

301-2

Use of recycled input
materials

Packaging materials,
page 32.
Waste management and
recycling, page 34

206:
103-3

206-1

Evaluating
the leadership
approach

Anti-competitive,
antitrust and
antitrust law

Leadership Approach,
page 5.
Fair Business Practice,
page 23

Fair business practice,
from page 23

There have been no
examples of fines for
violating antitrust
or anti-competition
provisions not only
this year, but also
in the company’s
history. The
number of pending
procedures is zero.

Remark/reason
for omitting
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Number of Description of
indicator
indicator

Location

Remark/reason
for omitting

Number of Description of
indicator
indicator

306-2

Management of
significant environmental Waste management and
impacts associated
recycling, page 34
with waste

306-3

Waste generated

306 Waste (Packaging recovery, recycling)
306:
103-1

306:
103-2

306:
103-3

306-1

Explanation and
boundaries of the
relevant topic

The leadership approach
and its components

Evaluating
the leadership
approach

Waste management
and recycling, page 34

Waste management
and recycling, page 34

The HELL Group does
not have a specific
goal or commitment in the field of
waste management.
Waste reduction and
recycling measures
include the recycling
of aluminum scrap,
the replacement
of PET bottles
with aluminum can
packaging, and the
reduction of plastic
waste in general.

Remark/reason
for omitting

Waste management and
recycling, page 34

307 Compliance with environmental regulations
(adherence to environmental standards)
307:
103-1

Explanation and
boundaries of the
relevant topic

Compliance with
environmental regulations,
page 29

307:
103-2

The leadership approach
and its components

Introduction of
Environmental
Management System,
page 36

307:
103-3

Evaluating
the leadership
approach

Management Approach,
page 5.
Compliance with
Environmental Standards,
page 29

Management Approach,
page 5.
Waste Management and
Recycling, page 34

Waste generation and
significant environmental Waste management and
impacts associated with recycling, page 34
the waste

Location

The HELL Group of
Companies has no
obligation to comply
with applicable
laws, but in order to
reduce the risk of
non-compliance, it
began implementing the ISO 14001
environmental
management system
in 2020.
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Number of Description of
indicator
indicator
307-1

Non-compliance with
environmental laws and
regulations

Location

Remark/reason
for omitting

Compliance with
environmental regulations,
page 29

416 Customer Health and Safety (Consumer Health and Safety)

416:
103-1

Explanation and
boundaries of the
relevant topic

Report structure, from
page 5.
Product safety and quality
on page 25

416:
103-2

The leadership approach
and its components

Product safety and
quality on page 25

416:
103-3

Evaluating the leadership
approach

416-2

Incidents of
non-compliance of
products and services
with health and safety

Explanation and
boundaries of the
relevant topic

Remark/reason
for omitting

Complaints About
Customer Data
Security and Data
Loss, page 23

The leadership
approach and its
components

418:
103-3

Evaluating the
leadership approach

418-1

Complaints About
Reasonable complaints
Customer Data
about customer data
Security and Data
security and data loss
Loss, page 23
419 Socio-economic compliance (Compliance with legislation)
Explanation and
boundaries of the
relevant topic

Product safety and
quality, page 25

Structure of the report,
from page 5.
Reasoned Complaints
About Customer Data
Security and Data Loss,
page 23

Location

418:
103-2

419:
103-1

418 Data security (Fraud prevention and security)

418:
103-1

Number of Description of
indicator
indicator

419:
103-2

The leadership
approach and its
components

Structure of the
report from page 5.
Social and economic
compliance,
page 23

Social and
economic
compliance,
page 23

This year, we are developing a competition compliance program that
will result in a competition policy
and related education program, so
that if an infringing act or incident
occurs in the future, we can take
appropriate and effective action to
address it.
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Number of Description of
indicator
indicator

Remark/reason
for omitting

Location

No. of departing employees - Budapest

2018

2019

2020

Men

13

15

17

<30

8

8

10

30-50

5

7

7

50<

-

-

-

Women

7

14

19

<30

3

7

11

30-50

4

7

8

50<

-

-

-

20

29

36

2018

2019

2020

419: 103- Evaluating the leadership
See 103-2
3
approach

419-1

Social and economic
non-compliance

In 2020, there
was no social and
economic noncompliance.

Social and economic
compliance, page 23

Annex table
[401-1]

Total

No. of new employees - Szikszó

No. of new employees - Budapest

2018

2019

2020

Men

23

12

45

Men

105

119

86

<30

16

8

17

<30

51

61

34

30-50

7

4

28

30-50

40

49

41

50<

-

-

-

50<

14

9

11

Women

14

11

25

Women

49

26

35

<30

8

8

14

<30

37

12

23

30-50

6

3

11

30-50

11

12

12

50<

-

-

-

50<

1

2

-

37

23

70

154

145

121

Total

Total
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No. of departing employees - Szikszó

2018

2019

2020

Men

70

81

49

<30

28

33

30-50

32

50<

2018

2019

2020

Men

2

2

8

31

<30

2

-

1

39

14

30-50

-

2

7

10

9

4

50<

-

-

-

Women

31

29

17

Women

9

11

13

<30

23

12

12

<30

5

5

4

30-50

8

15

5

30-50

2

6

9

50<

-

2

-

50<

2

-

-

101

110

66

11

13

21

2018

2019

2020

Men

5

8

5

<30

2

3

2

30-50

3

4

3

50<

-

1

-

Women

20

28

17

<30

13

16

9

30-50

5

11

8

50<

2

1

-

25

36

22

Total

No. of new employees - Miskolc

Total

No. of departing employees - Miskolc

Total
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SUMMARY
SUPPORTED SUSTAINABLE DEVELOPMENT GOALS

OUR RESULTS

Developing sustainable solutions for tomorrow requires active cooperation today. This
spirit of cooperation is at the heart of the 17 Sustainable Development Goals (SDGs)
introduced by the United Nations in September 2015. The Sustainable Development
Goals represent a common position on how governments, civil society and business can
join forces to eradicate poverty, ensure prosperity and protect the planet. The SDGs
clearly set out the challenges that need to be addressed in order to move towards
sustainable development.

In 2020, we implemented a number of new developments, most notably the handover of
a fully automated new coffee plant with unique technology in Szikszó. The HELL ENERGY
COFFEE products, which have been made in Germany via contract production so far, are
now made in our own factory using 100% Hungarian milk and involving Hungarian labor. In
order to reduce the amount of waste generated in our technological processes, we started
the construction of sugar silos in the area of our factory in Szikszó in order to replace the
purchase of sugar in big bags. The development will allow the transport of much larger
quantities of sugar at the same time, reducing our truck traffic stemming from the transport
of raw materials and thus our greenhouse gas emissions. As a further step towards
sustainability, we signed a contract to procure new raw materials, now containing 75%
recovered material, and we have begun preparations for the transition. From next year, we
will be the first of the soft drink manufacturers to use the new Hydro CIRCAL aluminum to
make all our cans. About 95% of the premium quality beverages we produce are already sold
in fully recyclable beverage cans.

Sustainable Development Goals, which the HELL Group takes into account and
supports throughout its activities.

We have decreased the proportion of PET bottles in our portfolio to below 5%.
In 2020, we started implementing the ISO 14001 Environmental Management System.
The operation of the Environmental Management System facilitates the maximum
compliance with environmental legislation. At the same time, we have achieved a high
degree of vertical integration to reduce our environmental impact and operate more
sustainably. We now manufacture beverage cans within the group, eliminating our
dependence on beverage cans suppliers.
We concluded a re-negotiated and confirmed strategic agreement with the University of
Miskolc. As part of our dual training, we welcome electrical engineering and mechanical
engineering students to our plants, as well as providing internships for graduate students.
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OUR OBJECTIVES
Further reduction of the amount of plastic bottles

Green investments

Instead of PET bottles, HELL ENERGY has voted in favor of aluminum cans, as it is the only
beverage packaging that is 100% recyclable indefinitely while retaining both quality and
value. In 2021, we plan to phase out the PET bottling of carbonated soft drinks, so only our
iced teas will be available in PET bottles. Our goal is to reduce PET bottles to less than 1% of
our total portfolio by 2025.

In 2021, our company is planning an investment program worth almost HUF 80 billion,
during which we will carry out capacity expansions in Szikszó in accordance with green goals
throughout the next two years. Our plans include expanding our filling capacity as well as
the QUALITY PACK aluminum can factory. As part of the investment, we plan to create a new
78,000-square-meter building complex with a new aluminum can production line and filling
lines, as well as to increase our storage capacity and build additional warehouse space. After
the planned expansion, following the planned opening of the new capacity in 2023, it will be
possible to produce nearly 3 billion pieces of aluminum cans per year at the Szikszó plant.

Increasing energy efficiency and the use of renewable energy sources
We strive to reduce specific energy consumption and CO2 emissions, which is measured by
the amount of energy used to make 1 can. For this purpose, we are installing sub-measuring
systems in our plants. From 2021, we plan to cover our energy needs at the group level from
100% renewable sources.
Increasing the proportion of aluminum can packaging
About 95% of the premium quality beverages we produce are already sold in fully
recyclable aluminum cans, and within five years the ratio of aluminum cans in our
portfolio will be 99%.
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